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Context and Purpose: The revitalization of historical areas requires special
management. Based on this, the current research aims to prioritize the
management of the historical context of Gorgan city for revitalization with a
sustainable tourism approach from the perspective of residents and experts.
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Design/methodology/approach: This study was carried out using a descriptive-
analytical method and is of an applied research type. Documentary studies and

Received: survey methods were used to collect the required information, and the data was

June 8, 2024 analyzed with the help of SmartPLS software. The research’s statistical population

Received in revised: comprised 27 tourist villages with ecotourism residences in Kerman city.

July 10, 2024 Findings: From the residents' point of view, the special management of historical

Accepted: context, i.e., management by the municipality, is the most important, with an

July 17, 2024 average of 4.71, followed by government management, with an average of 3.48 in

Available online; the second priority, management by the private sector with an average of 2.05 in

August 5, 2024 the third place and finally, popular management has been ranked fourth with an

average of 1.19. Also, according to experts, special texture management, i.e.,
management by the municipality with an average of 0.414, is the most important
priority for revitalizing the management of the historical texture of Gorgan city
with the approach of sustainable development of tourism. Additionally,
government management, with an average of 0.314, is the second priority, and
public and private management are ranked 0.140 and 0.132, respectively.
Conclusion: Revitalization of the historical fabric areas of Gorgan city requires the
establishment of an administrative unit in the municipality for fabric
management, which has been approved by residents and experts with a
significance level of 0.000.

Originality /value: For the first time, the present research has emphasized
determining the management structure for revitalizing the historical context of
Gorgan city with a sustainable tourism approach.
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1. Introduction

Urban revitalization paves the way for the
development of tourism zones. Creating
such zones helps the city economy and
becomes financially affordable for local
people. Cities are places where locals and
visitors meet through culture. While cities
are improving their position in front of
tourism, rebuilding cities is strengthened
by revitalizing the base culture. In the
meantime, the central core of the city of
Gorgan, as the historical fabric of the
cities, improves its position in the tourism
market, and the revival of the base culture
strengthens the process of rebuilding the
cities. Meanwhile, the central core of
Gorgan city has 157 hectares as a
historical context and corresponds to the
Qajar fence of Gorgan city. Today,
oblivion casts a shadow on this valuable
tissue, and little attention is paid to it.
Despite the many tourist attractions that
can be seen in this historical context, the
number of tourists is not very significant.
Only its market part is active to some
extent, and the process of its renovation
and improvement does not match the
fabric's past and local characteristics,
which adds to its physical, social, and
economic deterioration and decline.
Based on this, the present research aims
to determine the management structure
of the historical context of the city of
Gorgan with the approach of sustainable
development of tourism to improve the
quality of place and life and improve the
position of this city in the tourism market.

2. Research Methodology

The current research is based on a
qualitative approach and is applied in
terms of purpose. The statistical
population included the historical context
of Gorgan city in 1403. The sample size

was made using Cochran's formula and
random method and consisted of 400
residents of Gorgan and 64 experts from
various organizations, including
university professors, employees of
Gorgan city municipality, employees of
Gorgan General Road and Urbanization

Department, Gorgan Governorate,
Gorgan City Cultural Heritage and
Tourism  Organization, Gorgan City

Handicrafts and Tourism Organization,
and employees of Gorgan City Museum.

Friedman's test was wused in SPSS
software to analyze citizens'
questionnaires, and Expert Choice

software was used to explore experts'
opinions. The researchers referred to the
old context of Gorgan city and distributed
the questionnaires among the residents
of these old contexts.

3. Research Findings

From the point of view of the residents of
Gorgan city, historical context
management has priority and importance.
Also, the average rank column of the table
shows that the special management of
historical  contexts, which  means
management by the municipality, is the
most important, with an average rank of
4.71, followed by government
management, with an average rank of
3.48, is the second priority, management
by the private sector, with an average
rank of 2.05, is the third place, and finally,
public management has been ranked four
with an average rank of 1.19.

4. Conclusion

The types of management structures in
the context of revitalizing tourism
productivity are possible through three
general methods: 1) government
management, 2) management of public
institutions, and 3) non-governmental
management. The structure of each of
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these general methods can be designed as
follows:

- Government management:
management under the
supervision of the Cultural
Heritage and Tourism

Organization; formation of a
specialized company such as the
construction and housing
company; forming an
administrative organization such
as the Civili and Urban
Improvement Department;
establishing management in the
Ministry of Roads and Urban
Development; forming a
specialized company; and forming
an administrative organization.

- Public institution: municipality; the
formation of an independent and
specialized organization of tissue
under the supervision of the
municipality; forming a unit under
the supervision of existing
organizations (construction,
tourism, investment, etc.); the

formation of the municipality in
the historical context.

- Non-governmental management:
the formation of management
under the supervision of the
engineering system organization,
residents’ organization, a
specialized organization of
specialists, and establishing a
consulting company or companies
in the form of guidance and
facilitation offices.
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