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Ecotourism, Willingness Context and Purpose: Birdwatching, as a branch of urban ecotourism, has high

to Pay, Jamshidieh Park potential in enhancing environmental awareness and sustainable development.

Contingent Valuation This research was conducted with the aim of assessing and analyzing the
willingness of Tehran citizens to pay for birdwatching services in urban parks.
Received: Design/methodology/approach: The study was conducted with a descriptive-

analytical approach using quantitative methods. Data were collected through
questionnaires from 158 visitors. The Contingent Valuation Method (CVM) was
used to measure willingness to pay, and SPSS software was used for correlation
analysis (Spearman’s coefficient). Findings: The average willingness to pay for one
hour of birdwatching was 24.5 units. The highest willingness was observed in
individuals with combined experience of birdwatching in nature (34.54) and urban
environments (31.90). There was a significant correlation between willingness to
pay and the level of familiarity with birdwatching (0.336) and experience in nature
(0.302), but experience in Jamshidieh Park did not have a significant impact.
Conclusion: Jamshidieh Park, with its diversity of 112 bird species, has high
potential for urban ecotourism. It is recommended to create infrastructure such
as observation stations and educational tours, and to design diverse service
packages. Originality/value: This research is a useful study in Iran that has
examined the willingness to pay for birdwatching in an urban park using CVM and
provides a framework for the development of urban ecotourism.
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Extended Abstract

1. Introduction

Birdwatching, as a subset of wurban
ecotourism, holds significant potential for
enhancing environmental awareness and
promoting sustainable development. In
the context of urban green spaces, it
fosters a connection between citizens and
nature, contributing to biodiversity
conservation and economic benefits for
local communities. This study focuses on
assessing and analyzing the willingness to
pay (WTP) of Tehran’s citizens for
birdwatching services in urban parks,
specifically Jamshidieh Park. Located in a
mountainous area with a recorded
diversity of 112 bird species, Jamshidieh
Park presents a unique opportunity for
developing urban ecotourism in Iran.
Despite the growing global interest in
birdwatching, its development in Iran,
particularly in urban settings, remains
underexplored. This research employs the
Contingent Valuation Method (CVM) to
evaluate the economic value of
birdwatching services and identify factors
influencing WTP, aiming to provide a
framework  for  sustainable urban
ecotourism development.

2. Research Methodology

The study adopts a descriptive-analytical
approach with a quantitative
methodology. Data were collected
through a structured questionnaire
distributed among 158 visitors to
Jamshidieh Park, selected via simple
random sampling. The questionnaire
captured demographic characteristics
(e.g., gender, age, education, income),
familiarity with birdwatching, prior
birdwatching experiences in natural and
urban environments, and WTP for
birdwatching services. The CVM was
utilized to estimate WTP, while

Spearman’s correlation coefficient was
applied using SPSS software to analyze
relationships between WTP and variables
such as familiarity with birdwatching,
prior experience, and nature-based
tourism engagement. The statistical
significance level was set at 0.05. The
study population included general visitors,
nature enthusiasts, mountaineers, and
individuals with or without birdwatching
experience.

3. Research Findings

The results revealed a mean WTP of 24.5
units for one hour of birdwatching in
Jamshidieh Park. Visitors with combined
birdwatching experience (both guided and
independent) in natural settings exhibited
the highest WTP (mean: 34.54), followed by
those with urban birdwatching experience
(mean: 31.90). Significant correlations
were found between WTP and familiarity
with birdwatching (Spearman’s rho =
0.336, p = 0.00) and prior experience in
natural environments (Spearman’s rho =
0.302, p = 0.00). However, no significant
correlation was observed with
birdwatching experience specifically in
Jamshidieh Park (Spearman’s rho = 0.078, p
= 0.330), likely due to the limited number
of respondents with such experience (27
out of 158) and the lack of dedicated
birdwatching infrastructure.
Demographically, the sample showed a
balanced gender distribution (49.4%
female, 50.6% male), with the majority
(44.3%) aged 25-40 and 57% holding
bachelor’s or master’s degrees, indicating
a well-educated population potentially
receptive to environmental activities.

4. Conclusion

The findings underscore Jamshidieh Park’s
high potential as an urban birdwatching
site, given its rich bird species diversity
and  accessibility. = The  significant
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correlation between WTP and both
familiarity and prior natural birdwatching
experience highlights the importance of
environmental awareness and experience
in driving economic valuation of
ecotourism  services. The lack of
correlation with park-specific
birdwatching experience suggests a need
for investment in infrastructure, such as
observation stations, educational signage,
and guided tours, to enhance visitor
engagement and WTP. These results align
with international studies emphasizing the
role of awareness and experience in
ecotourism valuation. To capitalize on this
potential, the study recommends
developing birdwatching infrastructure,
offering educational programs,
diversifying  service packages, and
promoting public awareness to foster
sustainable urban ecotourism. Future

research should explore demographic
influences (e.g., income, age) and address
barriers to participation to further
enhance the adoption of birdwatching in
urban settings.
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