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Cultural Tourism in

Nishabur, Female Context and Purpose: The present study aims to identify and analyze the

Dormitory Students, challenges of leveraging cultural tourism for non-native female students in the

Tangible Cultural city of  Neyshabur from a phenomenological perspective.

Heritage, Interpretive Design/methodology/approach: Adopting a descriptive-analytical approach
and employing a qualitative methodology within the framework of interpretive

Phenomenology c . . : .

phenomenology, this research identifies and analyzes the impediments to
Received: cultural tourism for non-native female students residing in dormitories in
July 9, 2025 Neyshabur. Data were collected from a population of 100 individuals within this
Received in revised: group using a researcher-developed questionnaire comprising both open and
September 7, 2025 closed-ended questions. Findings: Data analysis revealed a profound gap
Accepted: between initial awareness and structured access to the city's cultural attractions.
October 26. 2025 Participants' prior familiarity primarily relied on informal communication
Available o;ﬂine: networks, and a noticeable absence of systematic introduction to these
February 19, 2026 capacities by responsible institutions was observed. Within this context, the

university was identified as a key facilitating institution. Targeted group tours,
the influence of peers in encouraging repeat visits, and the conversion of
experiential learning into cultural engagement were recognized as crucial
strategies for enhancing student tourism. Conclusion: The results emphasize the
necessity of redefining the role of institutions, fostering collaboration with
cultural heritage bodies to recreate historical narratives, empowering
universities to create context-based experiences, and redesigning infrastructure
to align with the needs of a young demographic. This is essential to transform the
flawed cycle of sporadic visits into sustainable cultural engagement for students.
Originality/value: Adopting a phenomenological approach to the challenges of
cultural tourism among female students, both at a macro level and specifically in
Neyshabur as a renowned city in this field, is a subject that has not been
previously addressed. Consequently, the information obtained has been
meticulously examined and is evaluated as possessing content originality.
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Extended Abstract
1. Introduction

Cultural tourism constitutes a
fundamental human right to access
cultural heritage and participate in

community life, forming the bedrock of
sustainable development that ensures
dignity, safety, and equality for all
stakeholders. The city of Neyshabur, with
its rich historical and artistic assets,
provides a critical context for examining
the realization of these rights. This study
conducts a pathological examination of
cultural tourism, focusing on the barriers
preventing safe, fair, and sustainable
access for diverse social groups. Non-
native female students at the University of
Neyshabur are identified as a pivotal study
group due to structural constraints—
namely, financial limitations and
demanding schedules—that preclude their
equitable access to cultural services. This
exclusion violates the principle of "tourism
for all'" and undermines  social
sustainability. Their multifaceted identity
as non-native women and temporary
residents renders them  uniquely
vulnerable to experiences that violate
their fundamental tourism rights,
including discrimination, threats to safety,
and eroded dignity. These experiences not
only harm the individuals but also
jeopardize cultural sustainability by
fostering distrust between the host
community and domestic  guests.
Paradoxically, their extended residence
affords them a unique vantage point to
observe the effects of cultural tourism.
Consequently, this research moves
beyond description to foundational
analysis. A deep understanding of these
pathologies—which infringe upon
students' rights and threaten sustainable
development pillars like social cohesion

and spatial justice—is deemed an essential
precondition for developing a strategic,
human-centric model for responsible and
equitable cultural tourism.

2. Research Methodology

This research employs a survey-based
method utilizing questionnaires (with a
statistical population of 100 individuals,
selected randomly and distributed equally
across  disciplines) and  employs
descriptive-analytical data analysis within
an interpretive phenomenological
framework. It does not merely function as
a data collection tool but rather emerges
as an analytical framework for discovering
meaning, grounded in an applied
perspective. This approach facilitates an
in-depth exploration of students' lived
experiences, subjective perceptions, and
individual interpretations of their
encounters with the spaces, services, and
interactions of cultural tourism in
Neyshabur.

3. Research Findings

Data analysis revealed a profound gap
between initial awareness and structured
access to the city's cultural attractions.
Participants' prior familiarity primarily
relied on informal communication
networks, and a noticeable absence of
systematic  introduction to  these
capacities by responsible institutions was
observed. Despite a significant initial
willingness to visit, sustained engagement
with cultural sites faced three main
barriers:  inadequate  infrastructure,
institutional deficiencies stemming from
academic and municipal management
constraints, and socio-cultural limitations
that were particularly deterrent for this
group. Although literary-artistic and
historical attractions surpassed religious
sites in participants' preferences, this
prioritization alone did not lead to
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repeated visits. The central paradox of the
study lay in the duality of strong initial
motivation and a gradual erosion of
participation—a  phenomenon  where
objective factors (lack of time and financial
resources) and subjective factors (a sense
of environmental monotony) were
intertwined. Within this context, the
university was identified as a key
facilitating institution. Targeted group
tours, the influence of peers in
encouraging repeat visits, and the
conversion of experiential learning into
cultural engagement were recognized as
crucial strategies for enhancing student
tourism.

4. Conclusion

This study offers a profound analysis of the
cultural tourism experiences of non-
native female students in Neyshabur,
revealing a process shaped by identity,
structural constraints, and a quest for
belonging. While the university serves as a
critical bridge for initial familiarization—
elevating tourism from recreation to a tool
for socio-spatial integration—significant
structural barriers impede a fully realized
experience. These barriers are threefold:

first, gender-based obstacles in public
infrastructure force a reliance on safety
strategies like group visits. Second, a stark
semantic disconnect exists between
officially promoted religious heritage and
the generational preferences of the
students. Third, a critical shortage of
institutional capital and infrastructure
reduces tourism to repetitive visits to a
few major sites, neglecting the city's
broader cultural potential. The data

further indicates a paradigmatic shift in
the students' preferences toward
interactive, knowledge-based tourism that
fosters cultural citizenship. However, the
lack of a coherent management system,

characterized by institutional neglect,
prevents this vision from being realized
and stymies tourism's potential for
sustainable local development.

Consequently, the students' experience
is one of navigating asymmetrical
conditions. They leverage informal
networks to cultivate an informed sense of
belonging in a city whose official
institutions have yet to harness cultural
diversity effectively. The study proposes a
fundamental re-engineering of the
management system around three macro-
axes: Transforming the University's Role:

Integrating tourism into the academic
framework via a "Cultural Credit System"
to address financial constraints and
generate qualitative data for revitalizing
attractions.  Reinventing Institutional

Relations:  Establishing a tripartite
committee (University, Cultural Heritage,
Municipality) with a revenue-sharing
protocol to synergize efforts, reduce
conflicts, and repurpose low-appeal sites
into multifunctional spaces. Implementing
a Dynamic Monitoring System: Utilizing
sensitive early-warning indicators to track
micro-effects, predict tipping points, and
complete development cycles through
evidence-based adaptation. Ultimately,

these intertwined axes are designed to
create a self-organizing ecosystem that
converts institutional complexity into
opportunity, conflict into synergy, and
stagnant attractions into vibrant cultural
institutions.
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