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Context and Purpose: The prehistoric site of Gohar Tepe is one of the richest
archaeological sites in Mazandaran province, which has been archaeologically excavated
between 2002 and 2012. This site, which has an important place in archaeological studies in
the north of the country in terms of the sequence of cultural periods and the richness of

Behshahr, Content and ancient relics, was exposed to the attention of cultural heritage enthusiasts in the form of
Formic Evaluation a prehistoric site museum at the same time as the aforementioned excavation. However,

after nearly a decade since the beginning of this site museum's activity, not many studies
Received: have been conducted to evaluate its performance based on global approaches to creating
June 21,2025 site museums. However, scientific evaluation of this site and improvement of its current

condition can play an effective role in the development of the regional tourism.
Design/methodology/approach: Therefore, the present study evaluates the performance
of the Gohar Tepe Site Museum in Mazandaran by utilizing field and documentary studies
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Accepted: and analyzing the results obtained with a descriptive-analytical method. Findings: Based
September 30, 2025 on the results, the preservation measures taken, such as the fundamental strengthening of
Available online: cultural artifacts at the Gohar Tepe Site Museum, are not appropriate. In that the cultural
February 19, 2026 findings obtained from the archaeological excavations of this site have not been desirably

organized and have been presented to visitors in an inappropriate way. Conclusion: The
study of the Gohar Tepe Site Museum using the field surveys and documentary studies
indicates the numerous shortcomings in the management, preservation, and presentation
of cultural artifacts in this complex. Therefore, in order to improve the performance of the
Gohar Tepe Site Museum and its position in the development of regional tourism,
appropriate long-term planning should be carried out based on the global approach to
creating site museums are necessary to improve the quality of preservation measures, the
way in which artifacts are displayed, informing the public about the site, and easy access
for visitors to this complex. Originality/value: This study evaluates the performance of the
Gohar Tepe site-museum, identifying shortcomings in the management and preservation
of cultural artifacts. Its innovation lies in applying global approaches to improve the status
of this site and enhance regional tourism.
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1. Introduction

The prehistoric site of Gohar Tepe, which
is one of the prehistoric site museums in
Iran, has been archaeologically excavated
from 2002 to 2012. As a result of the
excavations, artifacts from the Bronze and
Iron settlement-cultural periods were
identified. The importance and richness of
the archaeological findings of Gohar Tepe
led to the conversion of Gohar Tepe into a
site museum, and the artifacts identified
during its continuous excavations will be
exposed to tourists, in addition to taking
preservation measures. However, no
purposeful research has been conducted
so far to examine and evaluate the
performance of the measures taken.
Therefore, the present study is an attempt
to examine and evaluate the performance
of the measures taken, along with
considering the goals designed for the
preservation, display, and educational and
economic exploitation of the Gohar Tepe
site museum. An attempt is also made to
evaluate the level of educational and
recreational approach suitable for the site
researchers and visitors, considering the
existing global standards in the creation
and management of site museums. In
addition, the present study, by referring to
the necessary infrastructure for the
creation and management of standard site
museums, seeks to identify effective
components in improving the current
situation of Gohar Tepe, considering
global site museum = management
approaches.

2. Research Methodology

The present study is a fundamental and
applied research based on its purpose, and
a descriptive-analytical research based on
its nature and method. In this study, data
collection was done through documentary

methods  (studying and extracting
information related to the research topic
from domestic and foreign sources) and
fieldwork (visiting the Gohar Tepe site
museum in different seasons of the year
and documenting the current situation
through photography and report writing).

3. Research Findings

The prehistoric site of Gohar Tepe is one
of the richest archaeological sites in
Mazandaran province, where, according
to available documents, the main aim of its
excavation was to prevent extensive
destruction of the site as a result of
agricultural activities and, on a larger
scale, to investigate and identify the
settlement sequence of the available
cultural layers at this site. Simultaneously
with the beginning of archaeological
studies and archaeological excavations,
the significant reception of visitors to this
site caused the architectural remains and
cultural artifacts identified from it to be
exposed to the public in the form of a
prehistoric site museum. As a result, an
effort was made to take an effective step in
meeting the educational needs of the
community in addition to performing
preservation measures to prevent the
destruction of the findings, along with
introducing the cultural artifacts
identified during the archaeological
excavations. Overall, according to the
results of the ongoing archaeological
investigation, speculation, and excavation
of Gohar Tepe, findings from the Bronze
Age and Iron Age were identified in this
area. After the Middle Bronze Age, the
settlement area at Gohar Tepe decreased,
and this trend gradually continued until
the Iron Age. Finally, after a sharp decrease
in the settlement area, Gohar Tepe, for
which no associated residential area has
been identified, was used as a cemetery
from the beginning of the Iron Age. Other
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valuable findings at Gohar Tepe include a
collection of cultural artifacts, plant
remains, and animal bones. However, only
the architectural remains and a part of the
burials obtained from the excavation of
the Bronze and Iron Age layers of the site
have been exposed to visitors in the form
of an archaeological site museum.
However, what attracts attention in an
overall review of the Gohar Tepe site
museum is the lack of dynamism and
vitality throughout the site, the failure to
comply with preservation standards, and
the unsatisfactory conditions for the
preservation and display of cultural
artifacts in this site. Overall, although the
Gohar Tepe site is known as an
archaeological site-museum in the
northern region of Iran, it has many
shortcomings in becoming a standard site
museum and achieving the goals outlined
in global approaches to creating site
museums.

4. Conclusion

The results of field surveys and
performance evaluation of the Gohar Tepe
site museum, taking into account
international standards, indicate that the
goals of creating a site museum in this area
have not been achieved; in such a way that
the non-standard nature of the measures
taken can be observed in many cases.
Considering the point that creating a
standard site museum and carrying out

mandatory  activities  related  to
management, preservation, and
introducing the site to the public have a
significant impact on the development of
regional tourism, the lack of these items
and the existence of other deficiencies
have caused the current condition of the
site as a prehistoric site museum to be
unstable. This is while, according to the
authors' documentary and field studies,
the Gohar Tepe site museum has many
capacities and talents. Therefore, by
utilizing the existing capacities and
carrying out purposeful study plans, it is
possible to improve the condition of this
site. museum, promote and develop
archaeological tourism in the region, and
on a larger scale, develop tourism in
Mazandaran province.
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