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Objective: Nation branding through tourism is widely recognized as an important tool for
cultural diplomacy and soft power, helping countries strengthen the way they are seen
around the world. In this study, we aim to explore the key factors that shape nation
branding through tourism in Iran and to propose a localized model that can support efforts
to improve the country’s global image.

Methods: This study adopted a qualitative approach with the aim of elucidating the key
components of nation branding through tourism. Data were collected through semi-
structured interviews with 19 selected experts using purposive sampling until theoretical
saturation was achieved. Data analysis was conducted using a three-level thematic
analysis approach, and the trustworthiness of the findings was assessed based on the
criteria proposed by Lincoln and Guba.

Results: The data were analyzed through thematic analysis using ATLAS.ti software. At
the first stage, 48 basic themes were extracted. These were then grouped into eight
organizing themes based on conceptual similarity, which eventually led to four global
themes. These four themes are: (1) governance and national brand policy-making, (2)
brand marketing and communication, (3) sustainable development and capacity building,
and (4) identity, culture, and brand experience.

Conclusions: The findings revealed that successful nation branding through tourism in
Iran requires a comprehensive and coordinated strategy involving both public and private
institutions, the adoption of modern technologies, and the strengthening of cultural
diplomacy. Additionally, education and capacity building in the tourism industry,
attention to environmental and cultural sustainability principles, and cultural identity-
building emerged as the core pillars of effective nation branding.
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Extended Abstract

Introduction

Tourism has emerged as one of the most dynamic social and economic forces of the 21st century. Beyond
its role in generating employment and boosting revenues. tourism contributes to sustainable development,
fosters cultural exchange, and shapes how nations are perceived globally. It also strengthens cultural capital,
safeguards historical heritage, and supports public diplomacy. Yet, the rapid growth of tourism has also
brought environmental and cultural challenges, underscoring the need for strategies that are both sustainable
and carefully managed. These opportunities and risks have made nation branding through tourism
increasingly significant, serving as a bridge between sustainable development and cultural diplomacy .
Nation branding in the tourism sector is now recognized as a vital soft-power instrument for shaping a
country’s global image. Many developing countries seek to position themselves as appealing destinations
to enhance competitiveness. Studies highlight that nation branding is a complex, multi-dimensional process
involving the creation of brand value, the management of diverse brand components, and the use of cultural,
economic, and technological strategies to project a positive image internationally. When national identity
aligns with the tourism experience, the brand gains credibility and coherence.

In Iran, this issue carries particular weight. Despite its abundant cultural and natural assets, the country
faces political tensions, international sanctions, and persistent stereotypes in global media. Existing
initiatives have not yet produced a unified or consistent tourism brand. A comprehensive strategy that
integrates cultural narratives, digital marketing, stakeholder collaboration, and sustainability could
strengthen Iran’s image globally.

Based on these gaps, the present study seeks to identify the key factors shaping nation branding through
tourism in Iran. Through thematic analysis, it develops a localized model that reflects Iran’s distinctive
cultural, religious, and natural features, offering practical insights for policymakers, managers, and
researchers.

Research Methodology

This qualitative study develops a comprehensive model for nation branding through tourism in Iran. Due
to the topic’s complex, interdisciplinary nature, thematic analysis was employed to identify patterns in
expert interviews. Nineteen specialists in tourism, marketing, culture, communication, and policy were
selected via purposive sampling. Semi-structured interviews continued until no new ideas emerged. All
interviews were transcribed, repeatedly reviewed, and analyzed using a three-level thematic analysis to
identify key patterns and major themes.

Research Findings

This study aimed to identify and develop the key factors influencing nation branding through tourism in
Iran. Data were collected through semi-structured interviews with 19 specialists in marketing, tourism,
sociology, cultural studies, entrepreneurship, media management, political science, and international
relations. With participants’ consent, all interviews were recorded, fully transcribed, and manually coded
in Excel. Using a three-level thematic analysis, meaningful units were first extracted and organized into
initial codes, which were then clustered into 48 basic themes. These were further integrated into eight
organizing themes and finally consolidated into four global themes.

The first theme, governance and national brand policy, underscores the importance of strategic
coordination, stakeholder cooperation, and international collaboration. The second, marketing and brand
communication, highlights the need for consistent messaging, global outreach, and the effective use of
digital tools.
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The third, sustainability and capacity building, points to environmental responsibility, community
involvement, and professional training as essential elements. Finally, the fourth theme, identity, culture,
and brand experience, emphasizes the creation of authentic cultural narratives alongside improvements in
tourism infrastructure and services.

Conclusion

The findings of this research, derived from thematic analysis of semi-structured interviews, present a four-
dimensional framework for nation branding through tourism in Iran. Results indicate that nation branding
is a multifaceted and interdisciplinary process shaped by governance, marketing, technology, sustainability,
and cultural identity. These dimensions show that nation branding goes beyond economic outcomes; it is a
strategic pathway to enhancing international reputation and advancing sustainable development. A strong
national brand depends on institutional coordination, cultural storytelling, and the adoption of modern
technologies.

Governance emerged as a central theme. The data reveal fragmented structures, weak international
cooperation, and the absence of a unified strategy—issues that have long hindered progress. The findings
highlight the need for a comprehensive national strategy, broad stakeholder engagement, and effective
policy instruments. As seen in many developing countries, the lack of inter-ministerial coordination remains
a major obstacle.

International cooperation was another key dimension, emphasizing cultural diplomacy, the role of
embassies, cultural agreements, diaspora involvement, and regional partnerships. These mechanisms
position tourism as a form of soft power and can effectively challenge negative stereotypes. Successful
examples from various countries demonstrate that regional and cultural collaboration plays a vital role in
reshaping global perceptions.

Brand communication and marketing also proved critical. Weak messaging, the absence of a unified slogan,
and limited use of digital platforms significantly slow progress. In the post-COVID era, authentic
storytelling, influencer marketing, and strong digital branding have become essential drivers of success
worldwide.

Sustainability and capacity building were equally significant. The data highlight the importance of
specialized training, environmental responsibility, social equity, and active community participation. A
credible national brand can only endure when it is rooted in cultural authenticity and ecological
accountability.

Finally, identity, culture, and visitor experience must form the core of Iran’s brand. Combining its rich
intangible heritage with safe, high-quality, and standardized infrastructure can create a distinctive and
memorable experience—something several successful Asian destinations have achieved.

In sum, the proposed framework integrates governance, diplomacy, marketing, sustainability, and cultural
identity to build a localized nation branding model tailored to Iran’s unique cultural, religious, and natural
context, while addressing existing gaps in policy, marketing, and representation. For policymakers,
immediate priorities include establishing a national brand council, adopting a unified slogan, embedding
sustainability across all initiatives, and developing a smart national tourism platform.

Future studies could quantitatively validate this model, compare Iran with culturally similar nations, and
analyze tourists’ actual perceptions through big data analytics.

Funding

This work is based upon research funded by Iran National Science Foundation (INSF) under project
N0.4035352.



Journal of Tourism and Hospitality Marketing Research Vol. 4, No. 1, 2026

Authors’ Contribution

Authors contributed equally to the conceptualization and writing of the article. All of the authors approved
the content of the manuscript and agreed on all aspects of the work

Conflict of Interest
Authors declared no conflict of interest.

Acknowledgments
We are grateful to all the persons for scientific consulting in this paper.



6.1 6y bonknd § (6 et b (gubi ) ki SRR guR§ 3

Ol 91 98 (& 5%00 35 @ 5D 3 (o (5 3wk 3 38 P90 Jolgs (59U

TR 681 p0 e 0T wgn pd dlow T gagln aslus () sonlis 205

(BZIMIB7@ULAC.IT) . 51! )15 <) 5 oLKl> ¢(6,%53 5 018> ¢(6,%53,5 LBl g pyko 09,5 ¢ lbiwsy 2yl g Ldlyin bsbil |
(sayeh.davoodi@ut.ac.ir) ..l ul ¢yl o5 ol o5 olSuiily (g ) Ki53,8 0uSuiily ¢ 6, K3,5 slaidl 5 Co oo 09,5 (6, Ru5D)S (38> (g gomalild '
(sajad.ferdowsi@ut.ac.ir) .l u! ¢yl a5 <l po5 ol 6y )5 oSy ¢, Ri53,5 dlasl g o pdo 09,5 (6, R53,5 ¢ )bkl r
(erfan.moradi@modares.ac.ir) .\l ) ¢yl 45 (wydo Canyi oKl ¢ Slusl pole 0aSUild ¢ S8y Cas 5 09,5 ¢} yg o e )bdlin! ¢

oS> Ao Ol
SIS A )18 g (Simd colald )3 (bl slaylil 51 (S (0S80 5 Byl ) e (gl i s goi
Sty 3 S0 Jelgs (alolid (gl col B iy () )3 08 (o0 ol b j9uiST Sle gl il ) g dllio

sl 1928 Sl pgai ) sy ondigilo o (Jio @l g Glnl 3 (6580,5 Bk Sl (e
A plgl (65805 By | o (silotiy slaadlpe s Bua by &S 2509, b ek ool gy VFRLAY. sl s Gl
ELSI b g dadan (6 pSaiged by & oo B3 18 VA L Al kb lodes sladsbas Go)b 5l osls  VFop/N VY 1 g S50
bl 5 sy 9 25 plgl (ads (gede oo by ) edlisel b leedly Jloo 03,8 (65008 o5 veaey gz G
(285 8 (wp 390 kS 9 OIS slaslire ol Bl yeLpriagey 5Ll A
b O YA 028 Julow (ol (5 ullol 1381 35 3l oslistol b (9o s 39, b ool :aaidly
odiadylojl jaouie A LB 40 g 5225 aliiie oahio (sladdigs 1D ygeudo YA [plan dls o p3 Sl Ll
5 GheSe Jald u515 gede oz cnl 5035 e pS1E gede T4 Tl o b el
By S g Kind ags g Gilediallys g jlul dawg iy bl g QL)L (o 8y o)l Culew
ged o
3l Koz colnl 0 05805 Gl Bdse o (giloipy sl &S Lol (L5 laadly 15 oS A o jlganls’
S8 (oololud Cogli g (ng lagsygld I esliiel (pogad 9 (U bl ple Sidlen 5 @by (XS (e glony
ot s 6k Jsol &t (6)K0 5 Curtio 3 (gl s g (o0l Cupmml cizman (6900 (Sinjp cugn cade 5L
Hab e o silusip (ol belos lgisds (Kin b ilucags 5 ((Km)d Al e g

wloing iy pl 3 (6,565,855l o (glwdiy 0 Sge Jelse (g8Tg (VD) )l ye glpo b ¢ awsdyd o (gdql fo.!lﬂ (solae liw!
PN NO) Y bl 5 55025 Al

10.22080/TMHR.2026.30572.1099
.OI)AB)'LA olKiisly :)A;'}U ulf_\muy ©



mailto:erfan.moradi@modares.ac.ir
mailto:azimi87@ut.ac.ir
mailto:sayeh.davoodi@ut.ac.ir
mailto:sajad.ferdowsi@ut.ac.ir
mailto:erfan.moradi@modares.ac.ir
https://doi.org/10.22080/tmhr.2026.30572.1099

1F28 ) oplas oF 0,50 s licsloguo 3 (55550,5 A 15l slo gy Ve

EVRY-TY
2y S8l g (Kinyd OMolad sl dssgi )3 S G385 eten 3Bl 5 (elainloddy G plgisds pSagCunn ()8 3 5 X835
&l Lais > (Martelo et al., 2018) wel s iol58l 5 Juil sl ogMe waaio oyl (Mattila, 2004) 5)ls a8 Mol oy
lodoly (5)S53)5 @y 45 dlje 3925 L (Sharpley & Naidoo, 2010) cusl 5o 5 oges ulelpd Coshi 5 (Sim )b
Bernardo & ) cosles,S atus 1y uolie siedian Copide g )lub slad,Sogy el g Cunlaiily ol yon & (Sinyd g oo

.(Pereiro, 2020

sloypiS (Hassan, 2019) 3,05 glojuy coonl (Sin b (pwlolnd 5 o5 €538 ln il plsieas 65035 3ok 5l (o il
WSy e g ) 28 Uy Ul or g WS e e KIS e lle ghale plyied 398 By b drwy Jlb
lazdl ¢ i yd (clad yunly 5l (650,00 9 Cilises Sl Co o iy oy 5] 315 Jolis saes 401,38 ol (Rajabzadeh, 2024)
AL e Sbyl5L pla8l S Lo (Lo (6,553,5 Ly dnwgs L(ANADESEANI, 2024) ol Cgllas (5 y5ad (23 SIS (gl ail)ald 4
SB35 dale G Shg b o Cugr oS Sloj el (Kin b g ool lacud )b ) 5 s)byose sln @]y gl
(Dinnie, 2010) S o 3] yuine 5 pouio (S pguad (o Ly dgu guned

losis (Sajb loypo yolie (il K835 Slolusl y ) 40 (Sinjd Elys aile ugelel polic (ng 3,S0g)
Sy caly) Gyl GGl g cusl Shate K535 4z ol 2 5508 5l Gl 683,53 el nle (Hudson, 2009)
3 calos JUzal sbrl b L) oS o KaS ol dnwgi & 3,509, ol Ositred S o palyd |y sled dgleyes clB5)) 5 e
(Morgan, 2011) 32 0o i Glojen |y drgs (awracunsj 5 (sloial igalaidl bl ( Sin )b £935 @y 5 (o sloygeuns
Khodadadi, ) cesl axlge sy 5 (o)l Lo (slagille b o) e 5 (oo ((Si ) 0,8 41 ot slacad)lo 0525 L o]
WJb ol basas @)l 1y Gl Madlipe e Slg5 oo (g5lodi p liasign (5]l (gl 5 cud b oyl 5l liadin (5,15 po s (2019
S b slacalyy 5 alp! lajldle (g5 Cuslw 53 ()3l Mejls g Cusl aT)08 5 eormaite diud 336 Soia Gl (65555 Xy
[(Salehzadeh, 2016) il ..

soglie dlasdl IS slacuoluw 5 (6,K53)5 pol> i cdrwgy dllogy (slodolpy AF+F jlulode diw dles j HouiS wd YL sliw!
dxg g Sissld Sl gy «loss &l 53 o)l slsl cul wled ST aseiie |y o gilutiy (as 5 o) o2l
oo so2leS o (Simlon i (Jb ol b 505 48T o)l Mallos s S8 (gl (Sim b (slocalyy 5 Sz 2b)lik
sl W] 38 51 gl 5 lalid] SuST, g

S g |y 1ayglS Mol ool g 5k drwgi Nl oo X835 B)b I o (ilokiy aad e Lt BayedS plo 455
Gl Cadge oA LIS (2 9 A5 5 )0 )9S | drugi 9 e )> (Kb (slapmeS s gl > P (K835 ile (ladiges
EIBS (S b oyl 6o e (AMENNE, 2023) sn (pogas (wlols 5 (Sijd sloadlye b il sl 2l
Gy 3 Cudibge amd o lis wllllas (Vahabian, 2021) cul $5e b (o Ly Sl )3 55 (6 d Ly drwgs g Codlws
ool ong Gygld j) odlizal 5 plaiied Jbd oS ilie byl 5 @oladl ( Kinp sl phe alidles woils Lo
(Abdalmajid, 2023)

(Hakala, 2011) x5l 35T 58 cusn 23S0 5 luges Jld <8 5lie s YU & b 5l 5y 35 5 WL 3800 cladpual,
Rasyidah, ) cusl 03,8 o] 81y creolisS (slaculdl g (gjlne (6,553,513 oo (i VA=2995 (6 pSaad 5l uy (gl Jluoud
B)l> 5505 R85 dmwgi Slacask 13 (Sinjd Slye plisl g lBied 5 Sinjd aliwlier 55 ek ladyl, (2019
9 &8 alo g claclojl wlplo gy ol e (Sinlon aa3 o L olawl gae clayguiS 4,50 (Hassan, 2019)
(Dinnie, 2010) cul auwly Jo sla,bdle 4 aalss,law

Dineri, ) 1,15 Lo 5, s b Cuto bloy) sl dilopus g 6,553,5 cloaiyip ()l (6,845l s« ol e golatdl Jlaio ;|
oS odlizal jyloze lo diy @) gl (Sinyd clplo 5 I (%55,5 Wil Lol ooyl j byeiS 3, (2024
Bechter, ) culasip opl ples Jole sladalS olodjb 4 0,84 pamio 450 ¢ cdlol 48T (Firdausi, 2017; Li, 2021)
e ledil (25 St 458 S o Joo el slasel (g (S B Cusg e o)l plgisar 550,5 (2011



w oblSen g i [ olal 3 68805 oyl Jl e silosin 0 ise Jelss 59T

Sibs sl g S o el ool (6l 5 09Me <50 (it (HUASON, 2015) sms o IS Sle (slmaSnds 13 1y 506
S oo Jsed 351y o3bal

g9 S iRgR ) S92y (nbl 5 il on (28 Glojp 2 w2g BB GBS wusly Clelidl g bl
<515l (Rani, 2024) cuslors plosl gole (gils i 5 (&S Sladdod oS g 0392 35 pate (s (2lylil g (o8 slo by 22 ik
b sls p 4SS b pll 2580 Couine (o )8 I iy (o gl g 6 bnygiS Sl )3 lodiS e S Ol jgad
(e (Kinlon Wiojls ool 23 )1 1y 395 oGl (658835 (gjlo 2 ot (s3]l (295 L Wl oo (Jaomeinn £95
Cal iupldl g sine Caly) Sl 5 Jlomd (ob)lil Cogl (pogad A S )l

o (Joo sl aties Glpl 3 65835 35k 5l o iletip @l Cgile S 2k 3 (gl nl ploml ©jg s bl (nl
ol imgss il cpl )3 e sy oo (63l g duolis oo s )8 s (sl iy pamna IS5 oloe olulid L
oieks onl Sslys SualsS Gl o K805 Bk 3l e sl )3 Sge Jelge 4 sl sl oy ol 4 S El 2 0
3529y 3 solaie (n &S Cusl Glpl 384 pandie (b g (de ((Sin b SRy p (e 0B Sleog (Je (2L AL
5 sbaidl plio S5 51 (S ol & iz (ko Olpiedr ()R85 el 0ad odliiul Jelse gl il gl geie Jlos
bl b unio cpl S (0 L] Lol (pp3les diloyuo g (o Cugm o Sin 8 inled g JUDI )3 (s (i aShy by (o5 Sl
9y ol 5l djlecse wal S |y g Cldo g dale I cute (83 pgal (2SS Gl (K835 (sl waelel g ogele slae s
Sk sasSed )3 )9S jl g 2ledilh 4 R83)S 425 8 1nj 990 bt (o Silosin Gy b s 4 585
Pl o Kany8 254 panmio (b 3929 b i olpl )3 S Cugli ]y )9S (B ol 5 (ellin pgal Slgi e g 00 xie
03 )l 1) 558" (o oGl wlgi o (6)K53)5 (53l 42 )LSs (sl ytel o B 3 s B (pl Sl wiedan (5l o e b 9
ol 2 S5e Jelse & Canl (68005 sk 1 (o ity @l sl G Ak oy pol Jimgd uanl (pl 4 g L
03 Ll il (b g (oo ((Sin 5 b Sy (e 0dSSiluegr (e 9038 (Ll ]y one

SR9H N9

ool oad ol Glpl 53 (K835 sk 5l o silosip el el (Jue il g s Baa b g (S (03,509, b Sl gl
Mol g (Kim b Cgn ¢(5 )8 Gl it Sl ofigds 6y K25y )3 (o (gilodiy & 29300 (2L L] 3l Esse cul e
Caldid S5 G g0 dige ol 3 el g gola Slalllae (ST Jl cpl b )l (BlissT g (gland )l coomy ale ol
w2 4 (93,50, il (SL) (gande Jelod cdlllae (nl )3 Sttt (slgine koS (b9 cpigy Slial g gedge Cunle 4 argi |
Oy Jooo sl (5l 0 p00 BB (85 sla il gy ple I (od5u plgisd o g (&S Cllllae 3 Jiwe gy G gl
Braun & ) uis o «l,) abllojls 5 asio ebiae B )3 1, UagSIl 1yl g 3,05 35 pa3 Woosls ;5 atigs wedlio 5 Sl bl 5
Y 5l 1558 o Seingy 5 Bgb oo gl el 0B 659155 (slmodly 5 I paitane ysbots (aliae cogzylr ol o (Clarke, 2006
b ddllas 350 (ol I Hbolime 5 85 (S0 4 BuS S ) lie ©)lg g ol

Sl g OS] «Kimyd ((6)K83)5 gilodin b by laojg (llicalo g (B 1) (gl ool pBAS S )l
5 ol mass oll o3l censs gl o )3 . 43,5 oolitl Liaddn (£ SWiged b, ] HESES lke L5l 3 i3l LS
oo Silo e B b e sladigel daodly LIS b (lojen ca gl po 3 5 808 (plulid e (gladine; ) ()1 (s p20
sl 4 sloj pualie 505 ha> lodsbac & Sloj (dim 108l dolsl (6)las pludl (galadi & (i) U dnlian 23] 8. 0505 Gl
(§RE3)5 Sl B0 b)lil 683 Syt by ¥ Jols a5 aiily <8 )lie Gigh cnl 53 exigdanbas VA g geome 53 3938l o5
il gyt 2l uolis)lS L 585 Y (2 B ) ol )57l i Y o S p ldllas aasiio )5 Y (585 b lidansly a5 Y
o3l 3 NS )l (Sl gl Glise 39 Joli Lailgy 8] (o)L 85 ) g ol pole Al o)L a5 )
Dy pxie Jw VO LA Slej

Sy Olmgh Gaa dalas yu LT 3 ab ()5 wdllbluass saslas &b 5l 5l 350 laodly (iagh wl
ot )by plllanl SV s 03,5 331 aodls jl edlil ¢ bans (ly U BT colsy g 0s ol prus g o Baus'es s



IF0 o) oylass F 0,50 o5 ilis logeno 3 5555055 Ul sla gy VA

) ke ool eas S 35 (5 5 (oS5 Vs il & i 5 e (5,580,555l Sl 5 13
a4 g 0392 o8T Limgs dum 5l BusS'es 1 plod s )55 0 (6)985 g0y 5 dnalu] Job 4 48> A b5+ dgu> anlas y»

Casloss Bl)1 Y Jods 50 Basscs lie sl S .0b saled edlaiwl ole cilaal 4y ls).p olsleMbl &S 1 oaly el
51 ookl b laodly Lulow 155,35 oslel Julow (ly b a0 Jlgs il jbopin 9 (gilwodly JolS &gty aodls dadslas plosl 5l
B 3 5 gl baslas e | (plise lassly s plS 5 .28)5 plxl (rawaw oSl bl 2 g (pgeute o5 by,
Iy b peelide g B0 (dbdiwd ¢ oline Bld &) dlive (gulS padlio pgd Al yo 10 a2 ylojlw (4l (slasS) (oulS putrlio

8,8 S s lojle pelide g WA pledl oarbe (sladded ;0 lagye g dlie 4l pelide paw (gl ye jd 0l LSS

g alao lo g ) oo

Slaxi aiyle PSS [ o (e S yoe G,
¥ Jl Vo bl G S \
O J V- o G S G55 Y
Y Jl Vot - ol o ¥
Y Ju- o Koo yp Sl S5 ¥
Y Jur- o Ll ) ol S 5
Y NVRTACRR il Co e i) s .

} J-bo b psle o)) ool )8 Y
I Y L b, ) )
" € gocxo

Wolpd 53 .00 joulS Byl g duade Coab ¢ ladl 6D il ¢ Sidyd lacaoluw il 08y 5 Lol sl [ Sbled poliio oyl
d.\l.e(uw J..\n d)-'a-' )b'$L.; JSWLM ‘J.J RVRY) u)'{fb).f\)s umLmb.bM)ws U.S); d)ﬁ(b akw)a o.\;:a)OLo)’L» umhm
5l o ol d (618 b 5 (53508, (ela s (sl olieo g W0l St |y 6,580,8 oo §) ol cgjbotiyg

b Jols (Lincoln & Guba, 1988) LS 5 oISt (eolgiiy celoylSal, 5| clasgoomo daosls bl 5 sy 51 lisebs] (el
O sigianlas sy basl casd el cublh sbuol, 5 45 €3,5 58 (¢ s linebl Cubl 5 aol cubls JUs! cobls el
oo 5l 380 g (& oy (Jlisl clilB gly (Lasl aoil) sed ol el bl oybs b b sl 5l 55 )l
plpogde s b ol 3,8 BB alie cuxdge pd zuls LT s cglad ailgn o1,Sod b a8 &l imgh nl)é g o Baus'es s
225 bl (glily 53 5 blion yay0) C855 B Al 3,90 S0 Syl diz bawgs i g (5158 a)d (s pdplinabel (41,
Al asly same oyl g (6K CublB b s oilodiiume 9 b pmeliae gl yscinl B laodly (6yglaen (cals po 5l Lidgh pome JS

dady o5 B cole el 1) Sl oyl l & ol 581 e 5 5l eolatel U odawdw jaeude Judod ybgy 5 (s pSepe «Calys o
Ot sostde a5l 0l )35y 5l g 098 ST lal o 6y K08 ok 3l e (il s,y B S res slaS )0 5 o S5
23,5 (g5 jolate

g sbadl
losls (gyslaez sl - plol il o (65805 sk 1 o (gilosiny 2 S5 Jelse (g5 g ol Ban b ol hagh
ol (e Oygo 4y Singhs bawgi w9 Wb s (BAS S 15 cols) b asbas i bl ol bl 9 (ool pole il
ool orbasds 6550 ol 1 5 ypmnae Julos oy 5l eolitsl b laodls o 3,8 gl Ll 511, adg) (6ol sty b 1o 005



va lSen g i [l 3 68805 oyl ) e (s5lotin 1 g0 Jolse 58T

15 ads) coS diges N b gl cladS LB )3 g gl Sl aaslas oie ) lize clisls izl ¢ Jlos 18 4 e85

Caslodds odly L Y Jgie

oyl 4 bgipo adgl (SS9 sy pmolida 1 (laiged T Jga

ouwi 8315 ol ] aly ygouio

ol 5l

GRS Sy o g3l (pess
Sbisd i b ol

g 6ylSo S o Ko s Ialil 51 oy ol g 00l sty oo das (sl 15Tg ol s & b

b )5S shadbealis  licl
adbaiogs b K2 Sen (slo)giS

& gy )Y LaB ol (o ey yide Geelag)lSan () bo 4l Sinjh o5 oo )iS b s
O S b b g adlate lygulS Sinjd 4 L)

L SLls Gle slpmes oLk
OlesG o g kb

5hBly gl yliwly ¢ g bo Bun 1o yaulS pauS 1880 muigy B b 8 sl (S baon (yselaply
Ay oy p Ol g Wb e yb 4 8yt e tdl polie S5 Gl 4 e

e slp b (Lo pyitly ol
6553,5 Sloss g Xy

b asl aljae Ll eyt fon by gy lul ()R85 CleMbl don o8 all o ol b colo @ a0)Y
dage (s Oledbl cuiel faiy Jiog 95y (Hollom slacols 4 Bl ¢S oolainl coly o )15

Gy GRS Y hjgel

ot 0 ol b el 0,25 b all faage (LS (Sia o bLS) g o)

» e ylul Jaol cole,
GBS (slmofy

s lie oz (e 0 L ome pye faiy AL Canp §) cblin (sl oSoe (ol 4ofY
2oi¥ Wojgn 5)luly piomiw gl alopadls 1S cladle

Sloddsd )0 aeuie YA pl dx sy o a0l IS 1) b acude FA (300l g dunlis dls o i 5l e lie clasS sl jo
(7 Jgiz) B35 ganaib ;513 Ggeiae ¥ g oaimaglejls (genae A LB )3 g 3l ailie cogeda

Ozl 3 55535 Gasb 5l (o il p1 Fge Jelge Y Jgaa
Al Ggmie 033 ylojl (ygouie
E)50)8 Wy (g8 il g (g5ya0bp > e 6> Jld S lie
2535 sk 9 (K28 Cag b qunlite o X el 5 jluleda s
E583)5 (gilsiy 0l i (GileBlad 5 (s
wogad iy Babled jaas b (65535 (o by Jle (glyed sl
e Sloj sojly 3 (£ )R035 Sy Sl 5 b))l pls Ak
Sy3)8 Caxiuo > () 5 I3 (o)l lo s Lis gl Beis sacaolu (pgl
GBS Xy dmgi glyy Ban gloysiST by Jolh g (Ml (6o
San (b yelS K535 sl g j9ie Jired
bz laygiS 3 olpl (Kip b gloain )55
Hello laglejlo b Jolss
etz ol 03l ypae (198 L (6,553 )S Syl Ny dauwg
o Sy zos sl ysdS Sl obilnl cud )b 5l eslinl

25155 pgonde

3yl 5 (6 )5 Caslius
oS

PRPSES

S5 ks

wste By

9 el )
&5 (awlald

OleSy Cagp g,lad b Sl Sl SlagmeS (2lb

Hellom 585)5 la SO 5 b puipliinl b ylSen

Sk @585 glao gt 5 brolKiyles ) Jlub Lo

GBan glayelS )0 (6,K53)5 obylb sl yxdy sl

Olnl 0 By glp (Ko 5 (sages ulals Sl oalil

el gbodSd » () Gladiue 5 pleiw Sy Ol

S 503,5 Slods g Kipy (yme sl Madgn o pyiily Sbx]
OS2, 45 S (sl 639l55 9 (558 31 el

Wedia (bl g 583,518, s sl (egiae Jig 5l edlil
Oyl slaadls 5l (gilome cusdly Lol lgize Ay

Slals g 2blk
el

9 LLlib
Sy olbls)

S9l95 9 5yl




VFed o 0,lads oF 0,90 o5 jl3iylagero 9 (5R00,5 (U, 15 slo yiung

el (odSid g e sbygige 0 ol Sl Hpa> ool
‘5)’1..\:,\5).3 Sl d)sw ‘51).3 OMf d[zzso.)l.) )" oaléswl

o bl g By Co e dinej > (6, K83,5 Ylib ybjgal
L;)i&m)f Lg)l.w.b): » wa..a.’x; d‘.ho)s.l 9 u,bliu.u‘.) dlbd:.w) .)\DL_{I
Olnl Sy calsy a8 sl 4 o poles 52905

G5 G Sla bl J Sl

Silwead o g bjgal

Sl g sbjir Gladl 5905 Cap
SR8 GWgte Gl 3 sl Sl ) 5 Mk g
SB35 sofay e )bl Jpel coley s loiedlys
S5 s byl 23l Sl g Ol pelyr (Kb ol lais
el oo 5 (Sim b slo i) 4 s K005 BT () | cudgte g sk

e Bp ol 2 (g 9 SoS ) g Sl coles slo2!
Olrl 6585 bylil g &l slp SWI gl il g5
e S bl O Sip b g slexl Sllas glaadls (uibes
Hlollo 3kl Gl (B3l g JaigJo> (ol slacdlu; dnwgs
6,583, Sl g canlil 350 nolSng 8 5 Sloss s (Ui
slbjua 55835 Syl S1pe el
9590 SDS Gl (b
Olrl sl 8y Jl (piSu plgis & (gliwg) (X835 5 wan)9isS| dngs
B S5 el pelual 5 ctel d5 PREESCRENPS

By 3 ool gly Slal Sin 3 plose polis gl Sl Ly

SRS 25 g Sl

[ g 5 (e ey’ B Gl el Gyl
Sl g 2 (K ugelel e (Bpe g &8 |5 (Sinjb gjlucyge

ol (Kimjp cllol el sl sl 5 i (o3l (65025 @y e
oBedye 9 Oll J (HBly sl gl co e b (slasl i lgie W)y
ol e 52 2y 0j> )3 55835 phladal, Jojeel

L5 bl saimd ylojlu aeude A olul cpl padd o L |y olpl 0 (6, K55,8 Bayb jl o (gilodp peliie 4 Y JSKS
Cawlodds caly y il lon 55148 ynolie pu pis @y deldl )3 LA gahdiwd pST)8 aeudo ¥ D &S

1ot iy ol o SMS apely g 5138 Cowliw
I walpiza o LSinh &) ‘—‘!9’| lalysy g ellall fuy slSan
SRS
*; © e

I iy 15135 Cunliw g wailyeSs |

) o

88358 Gl eela $ilwlip _

p
T %
o S
\&
a
wnclaizl Culpiua g luly

I llall  Silaly g alashl

il Cusyls 5 ijsal

Ol 3 55553,5 G1,b 1 (o (g5l (molie a5t ) U6
5 g (Sialon ( JlyeSs o)l (M (8wl (i p WS1E gente cpl 3o W (6185 Cawlaw g (Sl oS>
s slmslys oo LSS1y ol 3pemly (S5 365 48 ol s ezl 2yl 48 Lo ol 15 5 el Mol



AN lSen 5 s |l 3 68805 oyl ) e (g5loti 5 g0 Jolse 58T

S 5SS lge o ete il (Mollim lacedsb | Lol (sySe e pis 5 popad 5 (5> sl e (Siales 53 cans
Wil Sl uns Slals (a8 b ylad (b 2 390000 S (o (il &5 a3 o0 U yol cpl e ol 6 K80)5 e
9 (S Culuw? Jold odiad lojle yaeudo g3 diwly pl 53 Cal jouiS eloin] 5 ol o Kidyd ((golaidl (M oo &) asg5
48 (alolid €6)RK83)5 (cwlold 9 (Mollin (6)Sand 5 €S 3y,

Cuagh b cunlite jlad g jlloudar s ol 6> JUb e )lie b ol (6 R83)5 80 (o (STl (pgl8 Cpgpd p S (pgeiiae
g ol plas (b (K835 (o i Jle glygd dbul (Sl slasles g aail)lis ple (Sinlen )9S (b g (Sin b
Ao doj W 1B ugdanlas | (S aiS 4 o)b aSh )6 g J5b )8 abpw Gla cly Lads bcwlw Jlel 5 Jj)
L5 baid (¢S puennd g Miize (6,500 Kady b ded (gl dolg oly Al 4y g opil atil Lo Ny 4 Siie oS 4 ladly
Lojls o (giloss a8 amd o i Slylell ol Kadl wBly LU aogad (i 5 Cled (6)Sen peusyd bl &30 l5e 4 Cawd
bl 593, 5 3 1y ol g (S sleial (olaBl (WS laee plojen o5 Cunl (S)lie SlpeSe g5l S
225 oyt o 3895 Sl 6 oIyl g ugs

GNPy oS yudio By g« Ban (sloypiS b Jolai I xS0 p )83 (wlalnd 5 (Mol sy Son ipgs (geniao
ol OB Bgdanlas | (S0 48T Lo 5 g5 sl )9t 3l @) Gllal byl jloslisal g (6,83, 5 (Sim b (sladly,
Syiie (Sinjd g (ohde sbdely dilaie glygiS b g ady yidin (9elais)Ben (> Lo 4l Sinjd a5 olajodS b sy )8
oyl pogMe Kol 5 led ol (Byme o5 Wb adigss law ¢ Ujly Ll b & ¢ piy (6K b rdalpald 14381 (6,555 K )l
bl 2 0l g (2 I lesw o ) Sl slacudgize g b slacedgie (oolaBl slap o5 Asle (S Jelge
9 Sir09 S gile (b Jold s & (o %5y ()l sl 9 SlyaSe ol cpl 98 485 jlas 13 syl g bacawls
Hellom 9 (1 bbead b g amd gl (NS laes Ll 4 o4 43S bl @by g cllasie (g2l b 4L sl (ol (Sialon
Sl g oges (wloled ((Kin b ol (sl e )l Glpieds Glpl (o 80 39800 9o 3,509y nl 25 2 3 lojen yoba
A8l IS8T )9S (Simd Cogn Cogis g )l dug g Jl (e 0 9 45 oo 558 el oSl

N xSone 9 6505 Gl p S8 b R85 (o siletiyy )3 5518 (gede (pegd 1 OLILL g (b yl5L
wWlils  Salen > s Jols sm opl o ol gl jills a8 ol ol bosly Julow cul 48,5 Kb a5 aisesel gl o351yl
cage ol ol il ol SbL )l 3l 6 o oo s ol (Byme sl iadon o slopyicly (s gl )y 30l 35
90 I3l sS85 Lials by ply (ST

Ol g bk aisej ) sl €yl g g8 g el Slals 5 Dbl Sl s cpl > saiaslejls (ygeude 93
sl g b juiglinl b gyl sy Cugn g ply b pomie Sl lapmeS 2l (2hb Jols (ol Sloludl ¢ Jalloye
5 i Sy Cda g (Simjd wloled Sl oslatul ¢ Moll iy (slaojlgita g brolitales )3 Jld jpi> (5 )S83)5 09> 5 yine
5 oS Bl ol el KB g ol e 4 b 1B sdanlas | LSy 4 4 cusl Sl el oS 0 )b bt
slp oy g od glpl paye Jlogd o 1l Sl 0 o el (Baigdanlas | 05 (S Gromen €adl (S brdon Galaply
lools s ) Cadl Slin aig e ol 4 s 5| bl coloylianls lois) US55 £0s o5y a8 Sles cloaibs, 5 lnuilsT 51 ol
sl (65835 (o G Culibge slab St Sl eplnl Sl Jwol g pomate pgal sl g baply Stalen o pte & amd 0o Lt
Jols laladl cpl )l 18T ks g b3k 2 cnp SasidesS g Jlzms byl oslisel 2 «sygl5 5 (5y9kd pgd (ygmao
SxSo e Ol 6%83)5 laadls I (gjlons Candly 5 (Lol (glgome g5 (()RE3)S phs St sl aljz lapptaSkl dnwgs
Sl ey wedgn o pyith bl g ciedin sbimeS (phb g N85 518y Jdod sl (N slaodls 5 (egian Sign
Oll Jliomd gl gl 5 > lbbre la RK03)5 428 (gjlepased Sl a3 Sug; cnl ol (,585,5 SleMbl § wloss
S (o ol B ) Sl slaaile)

(sozes baly st 9 Jlomd Slids Jold o35l cul ol 48 )5 18 dr g 550 Silatuns yobdy i g wel (551l
9 275 gaw )3 w2 g Jiomd w3 e olpl 8 B oS o0 (lellim slaslyg) )3 S lia g (atid (95 edias (2b)l5L
@ el 5 gy gt b ojag 4 o loinl (SloaSd 5 Sl laaile; Sl odlatul 235 (Byme a2 LSy S5 4 ()98



IFd o) oplas F 0,50 o5 iliislaeno 3 5550055 5l s laisrg s AY

Jolezel B 5 Cute pgad dbml carge 9 1S (o S ol P20 (S5 9 Connb it (K I (SBly slacaly) o b 5] JUs!
g s Mollom (K835 3 53 ol

b ol (oxo dnsle g (pogad (9> lagisn le (Sinlon diajls 3390 (X535 (Lb)lil & aimd oo (LS (ppiomen Laaidly
el S it (gl kil 3ol i e (32,4l 1 15 ylaiigd b ke S L dn )l ooy byl sl yolic oles
S35 o i 5o 2blil s Tyl Gaos Jelse o it g s ysld Sl osliial g baply ()135 5 pglie (b))l elinls
Cugh Cyoi 3 S Pl (RIS a8l S (o0 S8 K835 Ol g plo JUST 4 LS & 0 bl g (L)L ules 53 A ol
Hollom oS (Jluoms sbale, (g locs)gld cuS 5 2) 5835 425 (i)l 5 olpl (Bly sbaplinls Caly) ((Kin 3
5 llallo olule Sl jloaises g pgl o ol plal 635505 (o 2y Culge clp ol s2)ly lBisd S <5 Lo
980 (5 X825 Il dawgs

Colgius 9 Sk 5 silocudylo g Sajael Jolds oaimd ol pogie 3 b 5S18 (igade (yages 3G 5Lwakiadlyi g slaaly drwwg
(B by dmwg 4 (Gilocid b g higel 2,1 15T (o)l Jgol Culey 5 (65K50)5 53 Glusl (590 (Bigal 4 eloie]
ol g o jlarms i 55 aelotn] Calgtna 5 (s )liol 2515 0Ll gie (g, Sgws (5l5) g (6,55, (slasl il 5pgus
15T (6,883,8 sloggns 1 llil sl BN (slod il g o elainl clie Cole, oogr (sl S oS Cules ¢ Sin
S o

Jie job 4 ztls 15T (R85 (6 jlukiyp ) paasS slaoygd ()l g 6)SB2S Vb hjsal (B Bgbanlan iy
ash Jlos 1l b ybjeel g ais )35 0 (6,555,5 By panss clioygd doj ¥ 1S o by w90] dise) oyl y3 1y 395 ks bl 5 S
mamd e Sl |y o] o (6)Sem (Sl g osad (isu sluially sl (Busdanlas Sl Koo (S i)s b @
S By bl g ol Gbjgel 05 )8 wal (eogad (15 g oSl 0 iae 5 o Culy 5) ol gk 01 2k il bleinly
€t oo Ol 2l (Hellom g2 b sl fasre (S

5 e el S8 lie (lazmecinj s)luk Jgol 4 ar g g Glo (siludip g8 iy lansis sbais | &S shailen
556 Jol 5l b (6, %0,5 zob a0 il diime Jasecuw ) Jaol cole) b alaly j3 Ul 1 (S5 as dalgss sae elos cllie
LS 45 md Comjlae 4y b o)l W lo yur (poudyd fiiy dLiliS Capb jl cblas (gly oSore (yilsd dojV 5 ddl Cun jlare
b @i 5l polaz (136 5L Wb (doee p3y0> 1390 03,5 ol iz (elein] e ()] 8 g (e p3ye 4 plial sl 53 (6503
Lty b 1l Y glno jh S 3 0] Waofyp (5l0b (o (sl (alapadls (S cdadlon

peplae 2305 00 (63R50,5 oo I (o iy e )3 02 5 (Kb dn 4 (gede (il 1A Ay g 2,8 Cagd
9 Pyl Cugh (o Kinyd (goaiSCysd 5 ol lnl Lb Wy S laisds olpl &8 wiad o ol aslas I sddizl sl
2 odimdlojl genae 93 .48 35 (Mollipe sladylslinl b gillae (]S85 (gl 3 3 pascio (gl (s 9 ML j9ulST (SdeS
)l polail g 5 (Sim b gilucuge g ;5005 428 5 Colup 4 ax

By il wwlass (i)l 29090 K535 Slope (2 JBgdes 5 bl slacslon) dnwg @ Ggmde gl
Olrl Culyy Gyl pped (igeude )l osll ()l (R3S 55 Cutel elusl bl 5 9558 g ljuiy Syl
llioyiizy glgme Jlodaul o (il g (0 5535 ey salel (Sim b Slye (Byxo cannb g i (el i g
s 15T les o g el 51 ly cslopslils Culy, (ol

Bly (Kimyd g (Fo)b slapliy 2 o5 amd )l 263 I pollas g 390 3890 (Sloj (o K2 oS Byob ol 2 BN gDaLan
bre gl 5 58 ol (e tiglite § (ol ol Sinjd J) ali 4 maetds 21 2,5 bl U1 51 (S0l gl o]
Ladl B ) (SetB (150 dgi o0 Ol p2ye (S5 S g il B p $ AL

izl 15 K535 405 g (sl (6)550,5 S lel g (ioldl ST m dmolSng 5 )3 ot gli5y) yy A S e il a3
Sl lods Lyl JUS 5 5 5 3,5kl WnolSzalil g alo o dis 55 baib (5,53, UISel a0V 2 S Sgibduonbne j) LSy 4138 4,
Cuonl p yidin SLRE! (ol A8 oo o)Ll bl o5 d9s0 2 jK53)5 4155 dga0 (6l (6,500 Ky wal5 o2 Jglao 313l g lutells
2183 0 S5 |y o 3y 31 eaten i () S35 agele sz 4 w3 L 9 25,1 ST e (Gpm Cugh g by
i oo S5 Ty o 8l 6)505 A g ooles polis g (Kin b Cugn a5 e



AY lSen 5 s |l 3 68805 oyl ) e (g5loti 5 g0 Jolse 58T

G5 sy & Cul (g g ol il B olpl 13 K835 sk I e (silediy o5 aad e Lt baaidly (ggece 5
5 el (ilocud b wlgly slacsyghd (Mol byl ciadgn (8wl 1l ke maw > olyl pyas () g o
S (o0 S8 Sl ghaw )3 Glpl o 8 3900 9 CEle 4 S & gl cnl W 3l 0L (Kb ol g (B lo

il wal)d 5 1y (o Cagn Cusl g ()83 Il dmwg sl piY e &S

S5 A g oy
P RIS G ) o ileby Sl imlir sl Bl loes laanlas (sade b b ol ing, laasl
0D S polis d"“‘b L &S cunl dldbi})dlz.o 9 0 Lg.\.ui)s L;Lo Sy &S ABD o uL»J ooyl u:] RV o 1) Olﬁl
S Bpo (o gl o a8 o ST (55 4y polis ol S o L Lno (Sim )3 Cugn g )l dnugs )9l ¢ o)l o 05>
Lahrech et al., ) 545 0 wgwme b dnwg 3855 9 Modlop pguas )l cly (63 pnly 650 4l s (odlasl coJlad
3855 a8 ol )l 15 sans opl (sleedld o gy sl ooy asuis Sl wlodl 3 5 ke &5 ehiles (2023; Pike, 2010
Hudson & Ritchie, ) cul cpg slasyold 5l spSopme 9 Simyd (gilucaly) soles oliélen siojls ias)ud Lo 2y

.(2009; Hassan & Mahrous, 2019

ly Gl yiel S 398y Ggede nl sl (o giloiy )3 (I I Cuslis g SlpeSe gygme i dadidly (e Sl (S
Ly A Ginds 0,150 (V+VF) o)) g 03500l 48 egudge )l 18T Ml yo (sla o Ko it g aolSiws e ploas! pas
2 ol (Splon wind oo i &S Cunliolyen (Yo V+) hSen g (o0 Olallas b gl ol cpiored 0308 2 )lae olpl (6, 850,5
oen » (Dinnie et al., 2010) b ials bl cpl 45 395 0 3390 Sloj o 1y K g ol yuito el slonl (clayguiS
SreSe Je 5l bk (o 8 e lipd bl g (gl slacuslis (liied cS)lie b (o (sFlitel (ngls 09 e
il 5 (2wdYL skl (ol ) )l o (Syapo Iy YU 4 b 5l B G5 au])8 a8 ol (V1Y) Cyied § YBlo S, Like
4t lo yod g g 008y |y o s aails )l ol Simlen pac Lol ailod S 5yxe (cal > 45 cly (o3 pnly |y (6,555)5 ¢ golasil
Ll (YVY) oh)Sen g z,0Y Cldllas j3 drwgs b jd sloyauiS 55 o )55 sl il ailie wundy opl .ol

oololiss (sla 3l 3 b lizl pilins o (5ot 45 wm3e 5 (5,550,5 olald 5 lallies Sl gasto sl
9 (Xyd sdin (Sin s sbacbFEly daSpl) aalbo)lin (id » GEusdastas cuwl Mollin b Sen 5 (Kin s
aias p Fge OMolsi (sl o)l3) olgisds |y (6,K53)5 py5 @8 polic cpl den .033)S UST 2 )b e il cud )b ) eolizl
Sy laie cov 398l > asul b 5,9, ol ool p 0y958) (Hassan & Mahrous, 2019; Tasara et al., 2021) 15 »
SB LS g gy o0 48 ad ool L (V) ooblis addllas y3c 3,k ;I .(Amellia et al., 2023) cosbiolyon )y oby> S
onizmad &S s ol el 4 1y gladls slacols, wlg o glailaie slogs,Kon bl il03,S Camsi |y sl pr90a5 suslius
1 g8 51 (oleer STy s (R0, (Sinh 405 o oS eanlie (Y410) iSon 5 olosgn g o plol il
b 6Kan dmd o i &Sl e ((lages S te glakiy dbul )3 law] gac claygdS Cudbge Cpimed S e iyl
(Amellia et al., 2023) 545 0 Ll Sk poai Cugii Coge alin cbcKind b olb,guis

JxSope pae g Jadon (o pyiily g ol )lad 395 (emaite Clls )3 Gind iy bl g (2b)lik porie o ol lilge 4
By slaglils 5 Sl slaoylguiar dapudiglinl 5l 6 pSo e wldeo lpl 6 )585,5 %5y (Lol sl il Sl cng slacs sl
OlSar 5 o550 bgs aaplosl ldllas L 3> loaidly () 08 o 10 1) s 408 & (K3 polis 31 50 s o] Bl
e ol )0 AT Juol (slgie M55 g laply plomadl (sjlucalyy i p ol lssen (V+49) (20, 5 Glodgn 5 (Y1)
g3 2 Logpadas it Lalion Slez slaig) b laailga (ol )1 48T (e gt (gm 5 (s3lme Cusdly wljniy slaopiSibl 5
(Rasyidah, 2019; Yulliana, 2021) cul oads o5 (6,%55,5 Lol ) 5 (S & ab Jlusws a5 Ug Sl

elonl e ¢ oo Jpol cole, ( 2Rl jlocd b los Jhjsel slottailys 5 ol dnugs (ygando olitel ran )3
ite Sdely @5l Copde &5 (Jige > (6 RES Wb o)ldl Sy & pslailen Al 908 |y e @l S Lis
o ity &S ams o i el o) (Bernardo & Pereiro, 2020; Liu, 2003) .S o sbul (Sinyd 9 Jatecans

OB 90 b 0By pl bl jlotwl  Jowe molgs (gjlwiioilss g s jlasrs baas o Kb 8 clol 4 a8 35y dalgd Il g puine Jloj S



1F28 ) oylas oF 0,50 s liicsloguo 3 (55550,5 15 sla gy A¥

Dinnie 6t ) lau] guie (slaypiS o e 355 oo Sgm sl dmwgs 615 slol L 1y 55k r & Camlinolyom (V+11) ly\Kat 5
o By 3 60 o polie sisay |y Lelais] cllie 5 o)l Lo sl sl o e gl 8 Lo 3 Jie ol dal., 2010
rais g3 ) adyy olpl 2 ©RES (Gilodip & Amd e LI By 428 g Sin b Cugm & bgpe (i BT 0 g WS e By
4,505 Dyl acaloy; b waelol eilpe pledl oyl K05 5)lliwl § Cute a1y 5 (SKiyd o (Su)l Cogr dm (Al
HUdSON & ) cuslily G 55 Sy gpgmotyd o (v ()3 Slho b Al ol S o0 38 K005 (gl ]) (90 80 pao
Sl g 3l Slgseen (Vo) ohlSen § (03 by odd &l)) Jdo b s &8l)) ety 5 &S Jse < > open 4 (RitChie, 2009
b5 il wljtie oMbl 3510 5 ol ) dour Wadtals & sl asl cdlol 5 ady, B ol Lo 5y a3
(Y1) ohiSen 5 ) lidllas 5 a8 lele ama oo Ltalil ]y culs) 5 el o] 5555, (sl YU el kil | s peaei
Cuslodgy e (oS (Kimyd wlpplo

o)l sladyole 9 (w2gdiz B gile 3505 By Sl ol (o ilesip & w30 (LIS GimgT (nl SlaaBl ggorme )
b Glo S Cadbge (lS” Jolge bl ool A8 (00 3adl |y (Kid )3 Cugn 5 (il Jlimms bk (wloled 9 (S)lie (SeS>
Wl lnl (b 9 (Sap)8 (pde oSy b Bl 5 eldisiluses Jre g Sjloiee a2l 35 5 Sle (S g dw
kg amoe )l Banl) (Simb g o)l e ob)lil o)l sl (150 3 3250 (OIS & Jao aimd o ) 0l (68505
ol S5 g ply plomad (ooleg (Kimlan 3525 pilie ud b ol 300 8 o ST oty slosSl (yganie il 5,50
i ol 3yl 5D g SASTy s ol SsiS Camdg 5 &S ldille sl

P29 g opad ity it lasl sl Glpl Cuga Sl anly colsy g8 (ol sl e 1 (S 450 (i b
9 ©p8S olio plo b o) 3 (o 8y &5 0 o B pie nl )b B o b))l g Ggr polis Sl Salite S S
scaloyg; ) dgge LTS (EOPPIC RIS PREGER N P P Y e g0 &S 0)S asiie peisred iboh guld WS ogls a8lie
Pebse By 3)) & Glnl eab 9 (o)l (KBS 3jkpanie glatunge Jas lo (sl 55y 5 ygored 20

oMoy sl 38 Lo oS Aiojli AL 3045 b (i _5lanks cololiBl b L5 o6 K8 ,8 15 ulo (32 48 S oo 15T Ly
CS e g by lacaly) Cuow 4 9 3% alols (Fu)l Slye  Bpo S50l Bl st N S A ol Sl
Sl55 s g 35,15 oS s s gl o3l g oSS o puisliy] oolatn] (sloils) gd i 5l o3lital yol ol i (gl 1S
NSl (gl gl gyl dlo e Jto ol 35 e slate 31 . imd L2lS |y oA CS]3] 05 g dusie Capelly lso 29390 IS5
o iy dnogi g Wojg 53 giluk pledl (ol b (g (pogad isu S )lie b Jle slypd Sl gy g A oo Jos
2, W8T dedign

S)Sen iadgr ()l I (S dajls lpl 3 5835 Byl Sl (e ilusip 3ES & CES i (g caled
locdgime p ade 5 elae (1d Glles (dlp ol eSloy; aug 5 ilucud)l 5 Ghjsel g 5)sld (laiied Gl
S e (6 S oS Juteod Sl (3 308]) sloog ) g Walygd 9 395 Cogl (a6 CS)Uie g (Sinlon 4 395 o0 dlediley 5290
OBy B silgn Sl xS ole 40l A (GiluBlad g s 0,5 Sl e @il g (pogad isu dadibliy
9995 (Phb ygaS (SBly Slaal g jlulede Wl » b g e 5y (il g bl pla 2yl S8 g pS preal (Sl
48,5 5 4 Cd iy ot sl (e dxels S lie 5 ), S50 )5 Colisy 6, K50,8 Gledd &y awyiwd Aile Slles (sl el
599290 SrCudgize & dagi b ()1 5 B ()l ale s Gl (sl les g Hgld srCunlis (2935 (sdlaidl Jla 5l k55
byl 5l pSope (bl 5 Hellim s)lSen ojs> 3 sl ()95 (Kinj g (olaiBl (IS olul  aefgn sancaglsl
JUomd sbaail) 5 5)gld 5 18 (oo SaS (o 2550 ) & s ol 03l e 9 S Bren (5109 b (5yen 5 (Sim 3 (wlold
Ore Sxgls 5 59kl eslisel a3l sl ol ,S50,5 L Jalsi g lex (slagmeS wiedin Slirls sl e I3 Al e
rodls 5 (wgimn [hgn (5SS 4 g o R52,5 lyedl g (ajel sl s iod sl Sl slalil g gyt dnsgs Sl
0,0 Coanl 55 iliseo gl )3 (gilucd b 5 Jbjeel LS o el B 1) i 425 giludlag 5 0SB, B, Sl (gl (WS
5 b aly) o b amd e (el bl 4 ()R035 Cartio (Vb 5 e el hjge] il g paascie Sludl gy Cny
Syl 4 s hS03,5 (BT )] Jols g caslacaglyl |50 5lub dnwgi g (Kb clol s a8 e )lie gjlo



10.

11.

12.

13.

14.

AD lSen 5 s |l 3 68805 oyl ) e (g5loti 5 g0 Jolse 58T

Sl Jpol coley 5 (o 9 So8 lajligens I Colos ((Sin s lagh))l Sl Ssle olnl asee 5 (Sin b
Dy o0 (amalans j

035 O 5 o5 Do 4 by Gamler Jao o]l 295 0 Setdy 5 slaygme o] Slalllas (sl cpgdge Grasi pslato 4
sloaSed Byl 5l (o 3550 g9 )3 598 5l )b Wl LA (e (001 b S s (sl b ksl lalllas Blal 5 S o
2 ORI ppa Gl e ngal S > JUemd (6)K83)5 5 (ng slayglid LI (o) fpad 2l el § (slo]
NS ooy 1 eolainl b (Blg o, Kisa )5 23

&bo

163y90 dslllas) Sliwg)y (slrolS i s yd duade (6)K53)S Wy slayadls olas Jlos (VYY) )l o Las apdl (g5 ¢ ST Je ¢ Sliuslis
doi: 10.22080/tmhr.2024.28115.1030 xa-v F(Y) il lotes 5 6)552,5 obylk slajimgs (1B 05 (biw youd

oyl gy (slb i o) Blans 13 351 4y (5 l3lBg g Cglen S (VF+¥) L paME ¢ 13m0 (e ) (sl el sl 155 6yl £y 035
FRVNYY Y (V) iy plorwe 5 65R83)5 Ll slagiagn Sy 4 Cumd olytie B3 651 5 Cusp (b)) b
D0i:10.22080/tmhr.2025.28997.1048

Abdalmajid, J., Papasolomou, I., Vrontis, D., Melanthiou, Y., Thrassou, A., & Uzunboylu, N. (2023).
A nation brand development framework: the stakeholders’ perspective. Journal of Asia Business
Studies, 17(5), 992-1018. https://doi.org/10.1108/JABS-03-2022-0087

Amellia, S., Nashir, A. K., & Hikmawan, R. (2023). Indonesia’s public diplomacy in increasing the
number of visits of singapore tourists. SOSHUM: Jurnal Sosial dan Humaniora, 13(1), 1-12.
https://doi.org/10.31940/soshum.v13i1.1-12

Anabestani, A., Tajvidi, E., & Fazli, S. (2024). Spatial Analysis of Destination Tourism Brand Indicators
in Rural Settlements (Case Study: Zabarkhan County). Tourism and hospitality marketing
research, 2(2), 7-35. hitps://doi:10.22080/tmhr.2024.28115.1030 (In Persian)

Bechter, C., & Wong, A. (2011). Brand India: Destination Marketing through Country Branding.
U21Global Authentic Assessment Series No. AA-2011-003, Available at
SSRN: https://ssrn.com/abstract=1758514

Bernardo, E., & Pereiro, X. (2020). Responsible tourism: cosmetics, utopia or reality? An analysis of
the scientific literature. International Journal of Tourism Anthropology, 8(1), 22-43.
https://doi.org/10.1504/1JTA.2020.113923

Braun, V., & Clarke, V. (2006). Using thematic analysis in psychology. Qualitative research in
psychology, 3(2), 77-101. https://doi.org/10.1191/1478088706gp0630a

Dineri, E., Bilginer Ozsaatcy, F. G., Kilig, Y., Cigdem, S., & Sayar, G. (2024). Unveiling the Power of
Nation Branding: Exploring the Impact of Economic Factors on Global Image Perception.
Sustainability, 16(16), 6950 .https://doi.org/10.3390/su16166950

Dinnie, K., Melewar, T., Seidenfuss, K. U., & Musa, G. (2010). Nation branding and integrated
marketing communications: an ASEAN perspective. International marketing review, 27(4), 388-403.
https://doi.org/10.1108/02651331011058572

Firdausi, I., Marantika, S., Firdaus, Z. N., & Sajidah, R. (2017). Lombok: Halal tourism as a new
Indonesia tourism strategy. International Conference on Humanities.
https://doi.org/10.15242/HEAIG.H0317447

Hakala, U., & Lemmetyinen, A. (2011). Co-creating a nation brand “bottom up”. Tourism Review, 66(3),
14-24. https://doi.org/10.1108/16605371111175294

Hassan, S., & Mahrous, A. A. (2019). Nation branding: the strategic imperative for sustainable market
competitiveness. Journal of Humanities and Applied Social Sciences, 1(2), 146-158.
https://doi.org/10.1108/JHASS-08-2019-0025

Hudson, S., & Ritchie, J. B. (2009). Branding a memorable destination experience. The case of ‘Brand
Canada’. International Journal of Tourism Research, 11(2), 217-228. https://doi.org/10.1002/jtr.720



mailto:%20doi:%2010.22080/tmhr.2024.28115.1030
mailto:10.22080/tmhr.2025.28997.1048
https://doi.org/10.1108/JABS-03-2022-0087
https://doi.org/10.31940/soshum.v13i1.1-12
https://ssrn.com/abstract=1758514
https://doi.org/10.1504/IJTA.2020.113923
https://doi.org/10.1191/1478088706qp063oa
https://doi.org/10.3390/su16166950
https://doi.org/10.1108/02651331011058572
https://doi.org/10.1108/16605371111175294
https://doi.org/10.1108/JHASS-08-2019-0025

15.

16.

17.

18.

19.

20.
21.

22.

23.

24,

25.

26.

27.

28.

29.

30.

31.

1F28 ) oylas oF 0,50 s liicsloguo 3 (55550,5 15 sla gy A

Hudson, S., Roth, M. S., Madden, T. J., & Hudson, R. (2015). The effects of social media on emotions,
brand relationship quality, and word of mouth: An empirical study of music festival attendees. Tourism
management, 47, 68—76. https://doi.org/10.1016/j.tourman.2014.09.001

Khodadadi, M. (2019). Challenges of branding Iran: Perspectives of Iranian tourism suppliers. Tourism
Planning & Development, 16(1), 112-117. https://doi.org/10.1080/21568316.2017.1415957

Kim, C K., Han, D., & Park, S. B. (2001). The effect of brand personality and brand identification on
brand loyalty: Applying the theory of social identification. Japanese psychological research, 43(4),
195-206. https://doi.org/10.1111/1468-5884.00177

Lahrech, A., Aldabbas, H., & Juusola, K .(2023). Determining the predictive importance of the core
dimensions of nation brands. Journal of Product & Brand Management, 32(8), 1207-12109.
https://doi.org/10.1108/JPBM-10-2022-4183

Li, E. P. H., Min, H. J., & Lee, S. (2021). Soft power and nation rebranding: The transformation of
Korean national identity through cosmetic surgery tourism. International marketing review, 38(1), 141
162 .https://doi.org/10.1108/IMR-01-2019-0053

Lincoln, Y. S., & Guba, E. G. (1988). Criteria for Assessing Naturalistic Inquiries as Reports .
Martelo, R., Acevedo, D., & Fong, W. (2018). Definition of strategies for tourism in Cartagena through
brainstorming and problem trees. Contemporary Engineering Sciences, 11, 1051-1058.
https://doi.org/10.12988/ces.2018.8388

Mattila, A. S. (2004). Consumer behavior research in hospitality and tourism journals. International
Journal of Hospitality Management, 23(5), 449-457. https://doi.org/10.1016/j.ijhm.2004.10.001
Morgan, N., Pritchard, A., & Pride, R. (2011). Destination brands: Managing place reputation.
Routledge .

Pike, S. (2010). Destination branding case study: Tracking brand equity for an emerging destination
between 2003 and 2007. Journal of Hospitality & Tourism Research, 34(1), 124-139.
https://doi.org/10.1177/1096348009349820

Rajabzadeh, M., Naserinezhad, E., Bagheri, A., & Alimirzaei, G. (2024). Gaining Brand Support and
Loyalty among Five-Star Hotel Travelers: Examining the Impact of Customers' Brand Value
Congruence, ldentity, and Engagement. Tourism and hospitality marketing research, 2(2), 223-241.
https://doi:10.22080/tmhr.2025.28997.1048 (In Persian)

Rani, D., Kumar, S., Prasad, A., & Dhiraj, A. (2024). Branding of Tourism in Rajgir as Green Tourism:
Visitors’ Perceptions. Sport i Turystyka. Srodkowoeuropejskie Czasopismo Naukowe, 7(2), 165-182.
https://doi.org/10.16926/sit.2024.02.08

Rasyidah, R. (2019). Strategi Pariwisata 4.0: Peran Milenial dalam Nation Branding Wonderful
Indonesia 2016-2019. Global and Policy Journal of International Relations, 7(2), 1826.
https://doi.org/10.33005/jgp.v7i02.1826

Salehzadeh, R., Khazaei Pool, J., & Soleimani, S. (2016). Brand personality, brand equity and revisit
intention: an empirical study of a tourist destination in Iran. Tourism Review, 71(3), 205-218.
https://doi.org/10.1108/TR-02-2016-0005

Sharpley, R., & Naidoo, P. (2010). Tourism and poverty reduction: The case of Mauritius. Tourism and
Hospitality Planning & Development, 7(2), 145-162. https://doi.org/10.1080/14790531003737169
Tasara, G., Makudza, F., Ndlovu, G. N., & Masengu, R. (2021). Nation Branding: Twenty-First Century
Branding Dynamics Impacting Emerging Economies In The Global Marketplace. Skyline Business
Journal, 17(2), 44-66. https://doi.org/10.37383/SBJ170204

Vahabian, M., Ghanbari, N., Nori, S. A., & Kalhornia, B. (2021). Explain the components of urban
branding, emphasizing the dimensions of tourism. Shock and Vibration, 2021(1), 9095302 .
https://doi.org/10.1155/2021/9095302



https://doi.org/10.1016/j.tourman.2014.09.001
https://doi.org/10.1108/JPBM-10-2022-4183
https://doi.org/10.1108/IMR-01-2019-0053
https://doi.org/10.1016/j.ijhm.2004.10.001
https://doi.org/10.1177/1096348009349820
https://doi.org/10.33005/jgp.v7i02.1826
https://doi.org/10.1108/TR-02-2016-0005

